Pleasant by Ittaouil, Ismail et al.
make waiting pleasant
make waiting pleasant
brand guide
make waiting pleasant means enjoying the 
moments that take us where we want to be
in our case, going surfing while living away 
from the beach brings about a lot of waiting 
to go surfing. riding waves is moved out of 
focus and lifestyle becomes the sport. clothes 
become our tool when we become artisans, who 
practice the art of making waiting pleasant
values
 x statement
we express the concept of enjoying the moments that take us 
where we want to be instead of stressing towards it
 x design
we value a similar design and communication strategy throughout 
our products, our marketing and our branding in relation to our 
concept
 x experience
we value the ability to apply an extraordinary experience to 
our products and to the confrontation with our brand
 x quality
we value high quality in relation to our work, our products and 
our service torwards our costumers
 x unity
we value unity inside our company, among the people who follow 
us and among the people who wear our products
 x approachability
we are open for new adventures, friendships and cooperations
 x honesty
we value honesty inside our company, in cooperations and 
towards our costumers
mission
to make waiting pleasant
vision
to please people who can relate to our concept
without compromising our values



målgruppe
 x mænd 
 x 18-29 år
 x oftest studerende
 x bosat i en af de større danske byer
 x ofte fra conzoom f1 eller h1 segment
mål for 2014
 x fem nye forhandlere i danmark
 x 40.000 besøgende på pleasant.dk
 x konverteringsrate på 1%
 x succes på de sociale medier
 x status som markedsudfordre
produkt
 x pleasant skal to gange årligt levere kollektioner, der 
lever op til værdigrundlaget i firmaet
 x pleasant skal levere kvalitetsprodukter til overkommelige 
priser og yde et højt serviceniveau
pris
 x pleasant benytter en marketingorienteret prisstrategi, som 
er fastsat ud fra omkostninger, konkurrenter og kundernes 
forventninger.
 x pleasant har en konkurrencedygtig prisstrategi overfor 
forhandlere og kan altid tilbyde en produkt markup på 3
place
 x online shopping skal være en oplevelse for kunden
 x pleasant foretrækker et personligt forhold til deres 
forhandlere
 x pleasant skal benytte en selektiv markedsdækning
 
promotion
 x kommunikation af budskabet make waiting pleasant
 x fokusering på kampangen #makewaitingpleasant
 x social medie strategi med fokus på facebook og instagram
